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Creative persuasion by Oprah Winfrey #MeToo Speech
When giving a speech or a talk, you must ensure that the audience buys into what you are trying to say. Approaching this situation requires persuasiveness to make the audience like or agree with your idea.  An example of a speech that has these persuasive strategies is by Oprah Winfrey while she was accepting the Cecil B. DeMille Award. It is a speech that is commonly referred to as #MeToo due to its content. Oprah Winfrey’s #MeToo speech is persuasive due to her creative use of the element of persuasion of ethos, pathos, and logos throughout the address.
 First of all, as everyone must agree, Oprah Winfrey is a great storyteller, and this gives a significant advantage while trying to pass a message to the audience. One persuasive appeal she used is ethos. In this appeal, she ensures that the audience understands her credibility to talk about the topic of the speech. A perfect case of this is when she says that her mother underwent what she is about to talk about in the address. This appeal seeks to ensure that the audience agrees that she genuinely deserves the chance to speak to the audience about the topic.
Additionally, another persuasive appeal of ethos is also present in the speech. In Oprah's speech, she talks about her support for a free press. She acknowledges that the freedom of the media has been a subject of concern for various reasons that all relate to its success. The reason why she supports the media is because of how it advocates for the truth. The persuasive appeal of an ethos appears when she categorically says that speaking the truth is an excellent tool that everyone has. This appeal means that she has the facts, and that's why she can afford to tell people about it.
Another persuasion appeal that Oprah Winfrey uses in her #MeToo speech is pathos. In this technique, she continuously made sure that she appealed to the emotions of the audience. In the almost 9-minute speech, Oprah brought various instances that would make the audience's emotions to be moved (CNN, 2018). In one of the cases, she opens her presentation with an emotional story. In this story, Oprah talks about herself as a small girl on a linoleum floor. While on this floor, she was watching Sydney Poitier as he became an Oscar winner (CNN, 2018). In these instances, it clearly shows a person who had the strategy of persuading the audience into believing what 
Furthermore, Oprah Winfrey uses in her #MeToo speech a story that contributes to making sure that the audience becomes emotional. This story she introduces is of the Recy Taylor (CNN, 2018). According to this story, she was gang-raped as she was coming from church, and several other inhuman acts were done to her (CNN, 2018). It is very emotional to hear of a person who was on her way from church only to meet such people who do cruel things to her. It is a persuasion appeal of pathos that Oprah Winfrey uses in her #MeToo speech to ensure that the audience ends up being emotional. 
Creative use of logos is another persuasion appeal that Oprah Winfrey uses in her #MeToo speech to make sure that she gets the audience into her line of thought. This appeal involves making the audience to like your idea by providing to them a reason why they should do so. Mostly, in her speech, she gives these facts to ensure that the audience learns that what she is talking about very accurately. In one instance, Oprah Winfrey says that, in 1962, Sidney was awarded the Cecil B. DeMille award in the same hall she was in as she gave the speech (CNN, 2018). This statement is a pure fact and therefore is a sure way of appealing to the audience. 
Finally, the persuasive nature of Oprah's speech lies in her innovativeness of using various persuasive appeals. These persuasion appeals are ethos, pathos, and logos. All these appeals are geared towards ensuring that the audience is moved and later ensure that they buy into the idea that she has. In ethos, she ensures that the audience understands why she is credible to talk about the #MeToo campaign. In pathos, she makes the audience emotional while in logos, Oprah provides various facts to back up all his claims. I believe all these strategies are good enough to make a person like and buy the idea that you are posing. 
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